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Survey methods

7 National Representative samples Aged 15+

Results are based on telephone interviews with 500 national adults in each country, aged 15 and older, 

conducted Dec. 02-15, 2009. 

Interviews were conducted in the following countries :

France

United Kingdom

Spain

Italy

Belgium

Romania

Bulgaria

The overall results for Europe were obtained by aggregating the results from all seven

countries. Based on the total aggregate, the weight of each individual country results was

recalculated to match its ratio to the overall population of that country. The overall 'European' results

are represented by the EU flag - even though our study does not focus on all EUôs27 member states.
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Survey methods

How Old Are They ?

Belgium Bulgaria France Italy Romania Spain

% % % % % % 

15 - 24 16 18 16 12 17 13

15 - 19 9 8 9 6 8 6

20 - 24 7 10 7 6 9 7

25 - 49 47 41 44 43 44 47

25 - 29 8 7 6 10 9 9

30 - 34 9 8 11 8 9 11

35 - 39 9 8 8 7 10 10

40 - 44 12 8 10 11 8 9

45 - 49 9 10 9 7 8 8

50 et plus 37 41 40 45 39 40

50 - 54 10 9 4 8 8 8

55 - 59 8 10 9 6 8 6

60 - 64 7 7 9 12 5 6

65 et plus 12 15 18 19 18 20

100 100 100 100 100 100
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I ïOverall level of happiness
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Ē Would you say that nowadays you are very happy, rather happy, rather unhappy, or very unhappy?

ST Happy

86%

ST Unhappy

13%

Overall European Happiness

Europe (overall)
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Ē Would you say that nowadays you are very happy, rather happy, rather unhappy, or very unhappy?

Detailed European Happiness

94%

91%

90%

87%

86%

79%

79%

79%
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And would you say you are more or less, or neither more nor less happy than a year ago?

Happiness Yearly Progress

Europe (overall)
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Ē Would you say that nowadays you are very happy, rather happy, rather unhappy, or very unhappy?

Happiness Yearly Progress
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II ïContribution to personal happiness
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Ē Thinking about happiness overall, what contributes most to your personal happiness? (2 answers)

Contribution to personal happiness

Europe (overall)
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EUROPE

SPAINITALY UNITED KINGDOM

BELGIUM BULGARIA FRANCE

ROMANIA

12

Ē Thinking about happiness overall, what contributes most to your personal happiness?

Contribution to personal happiness

Total (%)
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III ïHappy moments
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Ē What are the happiest moments of the day for you?

Happiest moments of the day - Europe

Europe (overall)
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EUROPE

SPAINITALY UNITED KINGDOM

BELGIUM BULGARIA FRANCE

ROMANIA

15

Ē Thinking about happiness overall, what contributes most to your personal happiness?

The 8 happiest moments of the day

Total (%)


